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Figure 10.1 Example of elevated setting 



 
Figure 10.2 Example of props and materiality  

 

 
Figure 10.3 Example of container materiality  



 
Figure 10.4 Example of colour and sensory modality  

 

 
Figure 10.5 Example of texture and sensory modality  



 
Figure 10.6 Example of depth of field/composition and sensory modality  

 

 
Figure 10.7 Example of banal hashtags vs. elite food 


